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Program Outcomes:

1. Solve business problems: Apply Knowledge of management theories and practices to
solve business problems

2. Enhance employability skills: Imparts continuous learning through practical approach
and development of professionalskills relevant to trade and commerce.

3. Manage complexity: Helps students to become more organized and systematic in every
walk of life and also in business decisions while occupying higher positions in
organizations.

4. Sustain through leadership & entrepreneurship: Provides an understanding of business
environment and sustainability and the way to provide solutions to demonstrate
growth.

5. Analytical ability: Ability to understand, analyze and communicate global, economic,
legal, and ethical aspects of business.

6. Ethical principles: Makes the prospective graduates apply ethical principles and
commitment to the professionthey prefer to take up.

7. Environment consciousness: to create sustainable thinkers to protect environment
through business decisions.

8. Gender sensitization: creating awareness of gender equality by eliminating gender
discrimination

Program Specific Outcomes:
Enhances skills to analyze and solve business and accounting related problems.
Provides practical knowledge for the productivity of business, accounting principles,
toolsand techniques to solve specific problems.

To understand and explore international financial market, their impact &opportunities in
global market.
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To enhance leadership qualities in individual as well as group dynamics.

To enhance student’s critical thinking ability, develop business insight with marketing
strategies.
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I Semester

Financial Accounting

Objective: The objective of this subject is to help the students to acquire Conceptual knowledge
of the financial accounts and to impart skills for recording various kinds of

Business transactions.

COl Understand the theoretical framework of accounting as well as accounting
standards.
CO2 Demonstrate the ability to prepare financial statement of manufacturing and

nonmanufacturing entities of sole proprietors.

CO3 Workout the accounting treatments for consignment transactions & events in

the books of consignor and consignee.

CO4 Understand the accounting treatment for royalty transactions & articulate the

Royalty agreements.

COs Demonstrate various accounting treatments for dependent and independent

Branches.

Management Principles and Applications

Objective: The objective of the course is to familiarize the students regarding the concepts and

implementation of management.

CO1 Bring out the relevance of F W Taylor’s view on management in today’s

knowledge era.

CO2 Design strategic plans for various organizations for the attainment of

organizational goals.

CO3 Differentiate between the different types of organizational structures and

authority and identity the best one for an MNC.

CO4 Compare the different types of leadership styles. E. Identify a few control

techniques for better productivity of an organization.

CO5 Choose the best controlling techniques for better productivity of an

organization.




Principles of Marketing

Objective: The objective of the course is to teach concepts of marketing and its recent

development.
COl1 Understand the basic concepts of marketing and asses the marketing
environment.
CO2 Discover the new product development & identify the factors affecting the

price of a Product in the present context.

CO3 Judge the impact of promotional techniques on the customers & importance of

channels of distribution.

CO4 Outline the recent developments in the field of marketing.
CO5 Analyze the consumer behaviour in the present scenario and marketing
segmentation.
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II Semester

Advanced Financial Accounting
Objectives: The objective of this course is to make the students familiar with the accounting
procedures for different types of businesses and to impart skills for recording various kinds of

business transactions.

COl1 The objective of this course is to make the students familiar with the
accounting procedures for different types of businesses and to impart skills for

recording various kinds of business transactions.

CO2 Enables students with accounting standards and familiarizes them with

accounting procedures for different types of business.

CO3 Demonstrate various accounting treatments for dependent & independent

branches.

CO4 Compute the profit and loss of dependent Branch in the books of head office

under cost price and invoice price

CO5 Computation of departmental profit and loss of an organization in columnar

<

form:.

Business Mathematics

Objective: The objective of this course is to provide basic knowledge of mathematics and their

application in business.

CO1 Equips students with basics of mathematics and develops analytical skills for

solving practical problems.

CcO2 Enables students to gain knowledge of mathematics and its practical

application in business.

CO3 To analyse commercial arithmetic, progressions, matrix and determinants and

inculcate in daily life.

CO4 Write down in details with application, if applicable, MEASURES OF
CENTRAL TENDENCY.

COS5 The use of matrices in business.




Corporate Administration

Objective: The objective of this course is to enable the students to get familiarized with the

existing Company Law and Company administration

CO1 Familiarizes students with various laws under Indian Companies Act 2013,

formation of companies according to the Act and different types of companies.

COo2 It enables the students to gain in depth knowledge on structure and

administration of domestic and global companies.

CO3
To enable students to familiarize and understand existing Company Law

and Secretarial procedure.

CO4 To develop the knowledge of conducting meetings.

CO5 The process of winding up of company is educated.

Law & Practice of Banking

Objective: The objective of this course is to familiarize the students with the operations and

innovations in Banking Sector.

CO1 Familiarizes students with operations and innovations in banking sector.

CO2 Helps students comprehend the importance of banks which acts as a
intermediary to channelize money to various productive activities through its

functions.

CO3 Summarize the relationship between Banker & customer and different

types of functions of banker.

CO4 Analyse the role, functions and duties of paying and collecting banker. a. Make

use of the procedure involved in opening and operating different accounts.

CO5 Examine the different types of negotiable instrument & their relevance in

the present context.

CO6 Estimate possible developments in the banking sector in the upcoming

days.
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III Semester
Corporate Accounting

Objectives: The objective of this subject is to enable the students to have a comprehensive

awareness about the provisions of the Company’s Act and Corporate Accounts.

COl1 Understand the treatment of underwriting of corporate Securities.

CO2 Comprehend the computation of profit prior to incorporation.

CO3 Know the valuation of Goodwill.

CO4 | Know the valuation corporate Securities.

COs Prepare the financial statements of companies as per the Companies Act 2013.

Business Statistics

Objective - The objective is to familiarize the students with various statistical techniques for

their application in Business Decisions.

CO1 Understand statistical data and descriptive statistics for business data Analysis.

CO2 Comprehend the measures of Central Tendency, Dispersion and Skewness.

CcOo3 Validate the application of Correlation Analysis in business decisions.

CO4 | Apply the Regression Analysis Technique for business decisions.

CO5 Will know the procedure to Construct Index numbers and application of

Reversibility tests.




Cost Accounting

Objective - The objective of this subject is to familiarize students with the various concepts

and elements of cost.

COl1 Demonstrate an understanding of the concepts of costing and cost accounting.

CcOo2 Classify, allocate apportion overheads and calculate overhead absorption rate.

CO3 Demonstrate the ability to calculate labour cost.

CO4 Demonstrate the ability to prepare a cost sheet.

COs Prepare material related documents, understand the management of stores and
issue procedures.

Financial Education & Investment Awareness

Objective: The objective of the course is to educate students regarding financial plan and

investment avenues available.

COl1 [t enables to set the financial goal and plan accordingly.
CO2 Be able to explain the ways to evaluate the company performance.
CO3 Demonstrate an ability to understand the different ways to evaluate the

securities before investing.

CO4 Demonstrate an understanding of the process of different places to make a
investment.
COs Educate regarding calculation of performance of different investments.
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IV Semester

Advanced Corporate Accounting
Objectives: The objective is to enable the students to develop awareness about Corporate
Accounting in conformity with the Provision of Companies’ Act and latest amendments

thereto with adoption of Accounting Standards.

Ol Know the procedure of redemption of Preference Shares and Debentures.

CO2 Comprehend the different methods of Amalgamation and Acquisition of
Companies.

CO3 Understand the process of internal reconstruction.

CO4 Prepare the liquidators Final statement of accounts.

COs Understand the process of Liquidation of Companies in India.

Costing Methods and Techniques
Objective : To familiarize the students on the use of costing data for decision making and

cost control and create awareness on the emerging Cost Management concepts.

COl1 Understand the various methods of costing applicable to different industries.

CO2 Determine the cost under different methods of costing.

CO3 Analyse the processes involved in standard costing and variance analysis.

CO4 Apply the knowledge gained for decision making.

CO5 Explain the application of Contract costing and procedure of computing cost as
per each contract.
















































































































