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Program Qutcomes:

1.

(U8)

Solve business problems: Apply Knowledge of management theories and practices to
solve business problems

Enhance employability skills: Imparts continuous learning through practical approach
and development of professionalskills relevant to trade and commerce.

Manage complexity: Helps students to become more organised and systematic in every
walk of life and also in business decisions while occupying higher positions in
organisations

Sustain through leadership & entrepreneurship: Provides an understanding of business
environment and sustainability and the way toprovide solutions to demonstrate growth.
Analytical ability: Ability to understand, analyze and communicate global, economic,

legal, and ethical aspects of business.
Ethical principles: Makes the prospective graduates apply ethical principles and
commitment to the professionthey prefer to take up.

Environment consciousness: to create sustainable thinkers to protect environment through

business decisions.
Gender sensitisation: creating awareness of gender equality by eliminating gender
discrimination

Program Specific Outcomes

Enhances skills to analyse and solve business and accounting related problems.
Provides practical knowledge for the productivity of business, accounting principles,
toolsand techniques to solve specific problems.

To understand and explore international financial market, their impact &opportunities in
global market.

To enhance leadership qualities in individual as well as group dynamics

To enhance student’s critical thinking ability, develop business insight with well
marketing strategies.



I SEMESTER
FINANCIAL ACCOUNTING

Objectives: The objective of this subject is to help the students to acquire Conceptual knowledge
of the financial accounts and to impart skills for recording various kinds of Business

transactions.

COl Understand the basic concepts of accounting.

CcO2 Apply how to convert single entry to double entry.

CO3 Explain the concept of the hire purchase system and computation of interest, cash

price.

CO4 Explain the application of royalty and procedure for preparing a royalty table and

royalty accounts.

COSs Application of sale of partnership into a limited company.

MANAGEMENT PRINCIPLES AND APPLICATIONS

Objective: The objective of the course is to familiarize the students regarding the concepts and

implementation of management.

COl Understand and identify the different theories of organisations, which are relevant

in the present context.

CO2 Design and demonstrate the strategic plan for the attainment of organisational

goals.

CO3 Differentiate the different types of authority and chose the best one in the present

context.

CO4 Compare and chose the different types of motivation factors and leadership styles.

COs Choose the best controlling techniques for better productivity of an organization.




PRINCIPLES OF MARKETING

Objective: The objective of the course is to teach concepts of marketing and its recent

development.

COl Understand the basic concepts of marketing and asses the marketing environment.

CO2 Analyze the consumer behavior in the present scenario and marketing
segmentation.

CO3 Discover the new product development & identify the factors affecting the price of
a Product in the present context.

CO4 Judge the impact of promotional techniques on the customers & importance of
channels of distribution.

COs Outline the recent developments in the field of marketing

BUSINESS ORGANISATION

Objective: The objective of the course to make students understand about the process of

managing the organization.

COl An understanding of the nature, objectives and social responsibilities of business.
CO2 An ability to describe the different forms of organizations.

CO3 An understanding of the basic concepts of management.

CO4 An understanding of functions of management.

CO5 An understanding of different types of business combinations.




OFFICE ORGANIZATION AND MANAGEMENT

OBJECTIVE: The objective of the course is to enable the students to familiarize about

management of office.

COl An understanding of basic knowledge of office organization and management.

CcO2 Demonstrate skills in effective office organization.

CO3 Ability to maintain office records

CO4 Ability to maintain digital record.

o8 Understanding of different types of organization structures and responsibilities as

future office managers.
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II SEMESTER

ADVANCED FINANCIAL ACCOUNTING

Objectives: The objective of this course is to make the students familiar with the accounting

procedures for different types of businesses and to impart skills for recording various kinds of

business transactions.

COl Compute the actual loss incurred by the business due to a fire accident and
calculation the amount of claim.

CO2 Compute the profit and or loss in case of a consignment of goods for consignor
and consignee.

CO3 Compute the profit and or loss of joint venture by using two different methods.

CO4 Compute the profit and loss of dependent Branch in the books of head office under
cost price and invoice price.

CO5 Computation of departmental profit and loss of an organization in columnar form.

BUSINESS MATHEMATICS

OBJECTIVE: The objective of this course is to provide basic knowledge of mathematics and

their application in business.

COl Equips students with basics of mathematics and develops analytical skills for
solving practical problems.

CO2 Enables students solve quantitative problems related to commerce concepts such
as Bill Discounting, Simple and Compound interest, Percentages, Annuities etc.

CO3 To provide basic statistical knowledge and their application to the business
decisions. Use of dispersion, skewness, index numbers in the realistic life.

CO4 Write down in details with application, if applicable, MEASURES OF CENTRAL
TENDENCY

CO5 The use of matrices in business.




CORPORATE ADMINISTRATION

OBJECTIVE: The objective of this course is to enable the students to get familiarized with the

existing Company Law and Company administration

COl They get exposure in preparing the company final accounts as per the New
schedule of companies Act 2013.

o2 To acquaint the methods of formation of companies.

CO3 To gain knowledge of corporate administration.

CO4 To develop the knowledge of conducting meetings.

CO5 The process of winding up of company is educated.

LAW AND PRACTICES OF BANKING

OBJECTIVE: The objective of this course is to familiarize the students with the operations and

innovations in Banking Sector.

COl Summarize the relationship between Banker & customer and different types of
functions of banker.

cO2 Analyse the role, functions and duties of paying and collecting banker.

CO3 Make use of the procedure involved in opening and operating different accounts.

CO4 Examine the different types of negotiable instrument & their relevance in the
present context.

CO5 Recent developments in the banking sector.




PEOPLE MANAGEMENT

OBJECTIVE: The objective of this course is to enable the Students to examine the difference
between People Management with Human resource Management and to list modern methods of

performance and task assessment.

COl To examine the difference between People Management with Human resource
Management.

CcOo2 To know the role of manager in different stages of performance management
process.

CO3 To list modern methods of performance and task assessment.

CO4 The ways to motivate the employees.

COs5 To analyse the factors influencing the work life balance of an working individual.
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III SEMESTER

CORPORATE ACCOUNTING

Objectives: The objective of this subject is to enable the students to have a comprehensive

awareness about the provisions of the Company’s Act and Corporate Accounts.

Col To familiarize the basic concepts of underwriting and analysis of net liability and
gross liability.

€o2 To acquaint the methods of computing profit before the incorporation of
companies.

CO3 To gain knowledge on goodwill by applying various methods of valuation of
goodwill.

CO4 They develop an understanding of the redemption of shares and debentures and
their types.

COs They get exposure in preparing the company final accounts as per the New
schedule of companies Act 2013.

FINANCIAL MANAGEMENT

Objectives: The objective is to enable students to understand the basic concepts of

Financial Management and the role of Financial Management in decision making

COl Explain the importance of financial management its objectives and steps involved
in financial planning.

CcO2 Explain the concept of the time value of money through various techniques.

CO3 Analysis of earnings per share and computing the optimum capital structure.

CO4 Evaluate the investing and dividend decisions through various capital
budgeting techniques.

COs Summarizing the significance of working capital management.




BUSINESS REGULATION

Objective: the objective of the subject is to provide knowledge about the Legal Environment of

Business and enable students to apply basic legal knowledge to business transactions and

common issues of relevance faced by the business organization.

COl To examine the scope and nature of business law.
CO2 Describe the essentials of good contract.

CO3 Understand the importance of consumer protection act.
CO4 Process of addressing the disputes between the parties.
COs5 Role of FEMA in regulating the exchange rates.
BUSINESS DATA ANALYSIS

Objective: The objective of this subject is to help the students to acquire knowledge on the

various statistical tools used for data analysis that can be applied in Business.

COl Apply the knowledge of Statistical Techniques to take effective decisions in

mathematical and statistical knowledge.

business. Increase their analytical ability to solve business problems using

CO2 Form models for new business activities with analytical ability to deal with new
situation.

CO3 Manage the raw data with capability to compute for their objectives.

CO4 Communicate with appropriate skill to collect raw data from the responded.

COS5 Commercial artimetic, ratios and proportions.
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