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Program Outcomes:

L

(98)

Solve business problems: Apply Knowledge of management theories and practices to
solve business problems

Enhance employability skills: Imparts continuous learning through practical
approach and development of professional skills relevant to trade and commerce.
Manage complexity: Helps students to become more organized and systematic in
every walk of life and also in business decisions while occupying higher positions in
organizations

Sustain through leadership & entrepreneurship: Provides an understanding of
business environment and sustainability and the way to provide solutions to
demonstrate growth.

Analytical ability: Ability to understand, analyze and communicate global, economic,
legal, and ethical aspects of business.

Ethical principles: Makes the prospective graduates apply ethical principles and
commitment to the profession they prefer to take up.

Environment consciousness: to create sustainable thinkers to protect environment
through business decisions.

Gender sensitization: creating awareness of gender equality by eliminating gender
discrimination

Program Specific Outcomes
Enhances skills to analyze and solve business and accounting related problems.

Provides practical knowledge for the productivity of business, accounting principles,
tools and techniques to solve specific problems.

To understand and explore international financial market, their impact &opportunities
in global market.

To enhance leadership qualities in individual as well as group dynamics

To enhance student’s critical thinking ability, develop business insight with
marketing strategies.



I Semester

Financial Accounting

Objectives: The objective of this subject is to help the students to acquire Conceptual

knowledge of the financial accounts and to impart skills for recording various kinds of

Business transactions.

COl Understand the basic concepts of accounting.

CcOo2 Apply how to convert single entry to double entry.

CO3 Explain the concept of the hire purchase system and computation of
interest, cash price.

CO4 Explain the application of royalty and procedure for preparing a royalty
table and royalty accounts.

CO5 Application of sale of partnership into a limited company.

Business Dynamics and Entrepreneurship

Objectives: The objective of this course is to help students to understand the conceptual

framework of management and to know about the entrepreneurial culture and industrial

Growth to manage in 21% century organizations.

COl1 Helps students to understand the conceptual framework of management and to
know about the entrepreneurial culture and industrial growth to manage 21st
century organizations.

co2 Makes students perceive the dynamic nature of business, HR, and
entrepreneurship and also creates awareness on various schemes on Indian
government to help cope up entrepreneurship.

(8 Helps students to understand the characteristics of human resource
management.

CO4 To Identify in depth introduction to entrepreneurship and its importance in
modern business era.

COs To Identify in details with examples government support for entrepreneurship.




Indian Financial Institutions and Markets

Objectives: The objective of this course is to help students to understand the conceptual

framework of Indian financial Institutions and markets and their operations.

CO1 Exposes students to conceptual framework of Indian Financial System,
financial markets and regulatory authorities governing them.

CcO2 CO2 Familiarizes students with roles and functions of banking and non-
banking financial institutions, exposes them to domestic and international
monetary systems and issues related to conversion of currencies.

CO3 To familiarize students with regards to structure, organization and working of
financial system in India.

CO4 Learn in details with application, if applicable, non-banking financial
institutions.

COs To Identify in depth financial markets.

Corporate Structure and Administration

Objectives: The objective of this course is to enable the students to get familiarized with the

existing Company Law and Company administration.

CO1 Familiarizes students with a thorough understanding of Indian Companies Act
2013, formation and administration of companies according to the Act and
different types of companies.

Cco2 Enables students to understand types of capital, meetings and proceedings and
structure and Administrate.

CO3 To enable students to familiarize and understand existing Company Law and
Secretarial procedure. Foundation Caution of global companies.

CO4 Understand the details of corporate meetings.

COs Identify the details of structure and administration of global companies.
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II Semester

Advanced Financial Accounting

Objectives: The objective of this course is to make the students familiar with the accounting

procedures for different types of businesses and to impart skills for recording various kinds of

business transactions.

Col Compute the actual loss incurred by the business due to a fire accident and
calculation the amount of claim.

CcO2 Compute the profit and loss in case of a consignment of goods for consignor
and consignee.

CO3 Compute the profit and loss of joint venture by using two different methods.

CO4 Compute the profit and loss of dependent Branch in the books of head office
under cost price and invoice price.

CO5 Computation of departmental profit and loss of an organization in columnar
form.

Banking Operations and Innovations

Objectives: The objective of this course is to familiarize the students with the operations and

innovations in Banking Sector.

COl1 Understand the concept of Banking & its scope.

co2 Exemplify the different types of Negotiable Instruments.

COo3 Understand the different relationships between the banker and the customer.
CO4 Instantiate the principles of lending. Understand the types of Accounts.
CO5 Determine the various Banking Innovations.




Modern Marketing

Objectives:

The objective of this course is to familiarize the students with the concepts,

dimensions and trends in modern marketing practices.

CO1 Enables students to understand the dynamics of marketing of products and
services, marketing mix, digital marketing and its challenges.

CO2 Exposes students to modern marketing which is about selling products as per
consumer needs rather than sell what is produced.

CO3 To familiarize students with the principles of marketing and focus them
towards marketing and management of services.

CO4 Helps students to Write down in depth digital marketing.

COs Enables students to Specify the classification and characteristics of service

marketing.

Methods and Techniques for Business Data Analysis

Objectives: The objective of this course is to provide basic knowledge of mathematics and

their application in business.

COl Equips students with basics of mathematics and develops analytical skills for
solving practical problems.

CO2 Enables students solve quantitative problems related to commerce concepts
such as Bill Discounting, Simple and Compound interest, Percentages,
Annuities etc.

COo3 To provide basic statistical knowledge and their application to the business
decisions. Use of dispersion, skewness, index numbers in the realistic life.

CO4 Write down in details with application, if applicable, measures of central
tendency.

CO5 Commercial arithmetic, ratios and proportions.
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IIT Semester

Corporate Accounting

Objectives: The objective of this subject is to enable the students to have a comprehensive

awareness about the provisions of the Company’s Act and Corporate Accounts.

CO1 To familiarize the basic concepts of underwriting and analysis of net liability
and gross liability.

CcO2 To acquaint the methods of computing profit before the incorporation of
companies.

CO3 To gain knowledge on goodwill by applying various methods of valuation of
goodwill.

CO4 They develop an understanding of the redemption of shares and debentures and
their types.

CO3 They get exposure in preparing the company final accounts as per the New
schedule of companies Act 2013.

Financial Management

Objectives: The objective is to enable students to understand the basic concepts of Financial

Management and the role of Financial Management in decision making.

COl1 Explain the importance of financial management its objectives and steps
involved in financial planning.

CcO2 Explain the concept of the time value of money through various techniques.

CO3 Analysis of earnings per share and computing the optimum capital structure.

CcO4 Evaluate the investing and dividend decisions through various capital
budgeting techniques.

COs5 Summarizing the significance of working capital management.




Business Ethics

Objectives - The objective is to provide basic knowledge of business ethics and values

and its relevance in modern context.

COol1 Explain the importance of business ethics and CSR concerning crisis and issue
management.

CO2 Evaluate how emotional honesty, the virtue of humility, happiness, karma
yoga, or purity of mind creates an impact on one’s ethical values.

CO3 Describe ethical aspects in HRM, Marketing, Financial Management,
Technology, and Professional Ethics.

CO4 Summarize the role of corporate culture in business.

COs Explain the role of various committees and their impact on corporate

governance.

Quantitative Analysis for Business Decision-II

Objectives: The objective is to familiarize the students with various statistical techniques for

their application in Business Decisions.

COl Calculate Karl Pearson’s Coefficient of correlation, Spearman’s Rank
Correlation, and Regression.

CO2 Calculate Trend values and representation on a graph.

CO3 Extrapolate and Interpolate missing values using binomial expansion and
Newton’s advancing difference method.

CO4 Explain terminologies in sampling, types of sampling distributions, and
calculate the sample size.

COs Explain basic concepts of probability & application of additional theorem.




























































































































