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Programme Outcome 

 Enables students to apply knowledge of management theories and practices to solve 

business problems. 

 Encourages analytical and critical thinking abilities for business decision making. 

 Promotes ethical and value-based  leadership ability. 

 Provides a wide knowledge of all disciplines of the course and training in management of 

both animate and inanimate entities and develops leadership skills. 

 Enables students to effectively communicate business issues, management concepts, plans 

and decisions both in oral and written form using appropriate supportive technologies. 

 Equips students to demonstrate the capabilities required to apply cross-functional business 

knowledge and technologies in solving real-world business problems. 

 Enables students to demonstrate use of appropriate techniques to effectively manage 

business challenges. 

 Makes students capable of recognizing and resolving ethical issues. 

 Helps to prepare students for managerial roles and as entrepreneurs. 

 

Programme Specific Outcome 

 

 Critical Thinking and Problem solving ability: Ability to define, analyse and devise 

solutions for structured and unstructured business problems and issues using cohesive and 

logical reasoning patterns for evaluating information, materials, and data 

 Skill development: Apply verbal, reasoning, Data Interpretation, Quantitative and 

communication skill to solve specified problem. 

 Ethics: Apply ethical principles and commit to professional ethics and responsibility. 

 Individual and team work: Function effectively as a member or leader in diverse team. 

 Communication: Ability to conceptualize a complex issue into a coherent written 

statement and oral presentation and to communicate effectively on complex activities with 

technical community. 

 Internship and Industrial Visit: Provides an opportunity for the students to gain practical 

exposure towards the workplace. 

 Entrepreneurship and Innovation: Promotes an understanding of the fundamentals of 

creating and managing innovation, new business development, and high-growth potential 

entities. 

 Business Knowledge: Demonstrate technical competence in domestic and global business 



through the study of major disciplines within the fields of business. 



Subject Outcome of Bachelor of Business Administration 

 

I BBA 

 

I Semester 

Financial Accounting 

1. Exposes students to various aspects of Financial Accounting 

2. Enables them to understand accounting concepts, tools and techniques influencing business 

organizations. 

Principles of Management 

1. Examines the logic and working of organizations and outlines the major function of 

management. 

2. Enables students to acquire and exhibit knowledge skill and abilities needed to successfully 

manage the organization. 

 

Corporate Administration 

1. Demonstrates comprehensive and accurate knowledge and understanding of various areas 

of company act and law. 

2. Exhibit knowledge and skill required to administer the affairs of the company. 

 

Production and Operations Management 

1. Familiarizes students with the process of production to be carried out in a business so that 

there is which satisfies customers and which helps to increase the goodwill of the 

organization. 

2. Deals with the selection of the plant location, layout, selection of process, controlling 

production process and producing quality products. 

Foundation Course: Indian Constitution and Human Rights 

 

1. Familiarizes students with basic knowledge of Constitution of India 

2. Helps understand the various Human Rights and their implications in day to day life. 



II Semester 

 

Corporate Accounting 

1. Educates students with comprehensive knowledge on provisions of company’s act and 

corporate accounting. 

2. Helps them to prepare company final accounts, holding company accounts, analyse 

financial statements and value goodwill and shares. 

Business Analytics- I 

1. Demonstrates the understanding of basic mathematics by solving relevant problems, 

including theories and equations, common factors etc., and their application to real 

commercial situation. 

2. Apply and use principles of simple and compound interest to solve relevant problems in 

financial application. 

Organizational Behaviour 

1. Helps in understanding the psychological aspect of workers working in an organization and 

offers knowledge on organizational behavior, organizational change and dynamism of 

groups 

2. Enables students to demonstrate the applicability of the concept of organizational behaviour 

to understand the behaviour of people in the organization. 

3. Helps them to analyse the complexities associated with management of the group behaviour 

in the organization. 

 

Marketing Management 

1. Helps to know about the various trends, segments, strategies which can be used by business 

men to increase the sales of the product. 

2. Gives knowledge about marketing mix, fixing of price for a product, select target customers 

and it helps to produce goods accordingly. 

Foundation Course: Environmental Science 

 

Provides basic awareness on environment and its allied fields and also helps to motivate 

students to find out unique solutions for environmental problems. 



II BBA 

III SEMESTER 

Soft Skills for Business 

1. Develops both oral and written communication skills relating to organizationand 

business issues. 

2. Initiates confidence in students to face interviews by making them learn various techniques 

in public speaking 

Corporate Accounting 

1. Educate students with meaning of companies and working style of the companies, 

preparation of final accounts of companies as per Companies Act 2013 and analyzing the 

company’s performance through statements like comparative, common size, trend etc.,. 

2. Helps them learn about the valuation method of shares and goodwill and measurement of 

performance of companies, work with profit prior to acquisition and post-acquisition of 

shares by holding company and preparation of consolidated balance sheet in the books of 

holding company. 

Human Resource Management 

1. Familiarizes with concepts of Human Resource and Personnel Management and 

Development. 

2. Imparts knowledge on various aspects of Human Resource Management and its relevance 

in day to day business activities. 

Business Regulation 

1. Introduces students to several business laws and regulations 

2. Makes them understand the importance of implementation of such laws for smooth conduct 

of business as well as for a better economy. 

Corporate Environment 

1. Enables the students to get familiar with existing Company Law and Secretarial procedure. 

2. Helps them in effective planning and in making good decisions while framing policies. 

 

Foundation Course: Science and Society 

1. Lays down foundation in comprehending some of the central problems in the interaction 

between scientific advances and social structures. 

2. Helps in understanding how individual and social groups receive scientific breakthrough 

for sustained development. 



IV Semester 

Business Research Methods 

1. Creates awareness of the process of research, tools and techniques of research and 

generation of reports. 

2. Introduces the basics of business research and enhance knowledge skills awareness about 

research. 

Marketing Management 

1. Enables students to understand the concept of marketing and its applications and recent 

trends in marketing. 

2. Helps identify and demonstrate the dynamic nature of the employment in which marketing 

decisions are taken and appreciate the implications of marketing strategy determination and 

implementation. 

Financial Management 

1. Students comprehend the basic concepts of Financial Management and understands the role 

of Financial Management in Decision Making 

2. Provides insight on time value of money and various managerial decisions such as 

financial, investment and dividend decisions and importance of working capital 

management 

Service Management 

1. Provides basic knowledge about the service sector, it helps to know about service available 

in market like tourism, hospitality, banking and financial institutions. 

2. Demonstrates various opportunities available in the service sectors and also teaches about 

the recent trends in the sector. 

 

Banking Regulations and Operations 

1. Familiarizes the students with existing law and practice of banking in India. 

2. Imparts knowledge on financial system prevailing in India and how the entire system 

operates. 

Foundation Course: Personality Development 

Improves awareness and identity, develop talents and potential, build human capital and 

facilitate employ-ability, enhances the quality of life and contributes to the fertilization of 

dreams and aspirations. 



V Semester 

Entrepreneurship Management 

1. Imparts awareness of Entrepreneurial skills that are essential for industrialization and which 

elevates mass employment and reduces poverty. 

2. Motivates students to take up the challenges of entrepreneurship themselves so as to 

become distinguished entrepreneurs. 

Computer Application in Business 

1. Helps understand the concept of information system used in business and to know the latest 

trends in doing business in internet environment. 

2. Provides knowledge of computers in terms of Microsoft office, data base management 

systems, accounting software packages like tally, information systems which intern help 

the organization in its structure and flow of activities. 

Investment Management 

1. Provides knowledge about various investment revenues and develops the required skills to 

students to make rational decisions in regards to the investments. 

2. Offers awareness about investment practices which is beneficial to their decision making 

process. 

Management Accounting 

1. Helps in understanding the concept of Panning, Coordinating, Communicating and 

Controlling of accounting practices in a business organization 

2. Helps understand and analyze the financial statements to prepare financial report. 



Elective Paper - Finance Group 

Advanced Financial Management 

1. On the successful completion of 5 modules, the students are able to evaluate the impact of 

financial decision on the strategic direction. 

2. Students evaluate complex investment appraisal situations and appreciate the importance 

of cost of capital and how the capital structure chosen will impact upon the organization. 

Financial Markets and Services 

1. Students get familiarized with Traditional and Modern Financial Services and their 

operations 

2. They also would have studied Non-banking financial intermediaries, SEBI and its 

operations, Mutual Funds and the recent trends in financial services 

 

Elective Paper- Marketing Group 

Consumer Behaviour 

1. Demonstrate how the knowledge of consumer behaviour can be applied to practical life, 

identify factors affecting consumer behavior. 

2. Helps relate internal dynamics such as personality, perception, learning, etc., to make the 

choices consumers make 

 

Advertising and Media Management 

1. Helps develop an integrated advertising and media management plan and persuasively 

present and defend it, evaluate the effectiveness of integrated advertising initiatives. 

2. Assists in developing creative solutions to address advertising challenges. 

Foundation Course: Culture Diversity and Society 

Provides awareness about the rich culture and diversity of our Indian society. Instills a healthy 

respect for the same, helps understand the various problems of rural society, develops secular 

values of tolerance, communal amity and peaceful co-existence and help them address the 

contemporary challenges before Indian Society and importantly remind the students that they 

have a key role to play in the promotion of national integration. 



VI Semester 

International Business 

1. Impart knowledge on International Business in a multicultural world. 

2. Expose students to various aspects of International Business such as Modes of entry into 

International business, Globalization, International Marketing Intelligence and Exim trade 

E-business 

1. Helps to expose the students to electronic modes of commercial operations. 

2. Enhances the knowledge of E-business and E-commerce, security levels for E-business, 

modes of e-payments, technologies and marketing techniques in e-business for marketing 

operations. 

Income Tax 

1. Exposes students to the various provisions of income Tax relating to Business and 

Individuals 

2. Helps compute income from salary, Income from house property, profits and gains from 

business and profession and computation of total income with required proficiency. 

 

Strategic Management 

1. Exposes students to the various strategic issues such as strategic planning, implementation, 

evaluation etc 

2. Helps students to understand this comprehensive subject in a simple way by providing 

various skill development activities related to strategic management process and 

implementation 

Elective Paper- Finance Group 

International Finance 

1. To familiarize students with foreign exchange market. International financial markets and 

their needs and functions. 

2. To provide students insights into theories of International Finance, monetary issues and 

International governance. 

Stock and Commodity Markets 

1. Imparts knowledge on the capital and commodity markets, stock markets and trading in 

them. 

2. Provides conceptual framework of functions in the above markets and their mode of 

trading. 

 

 

 



Elective Paper- Marketing Group 

Brand Management 

1. Exhibits knowledge of nature and process of branding and brand management and also 

analyse brand development decision 

2. Enables students to analyse and discuss brand related problems and develop appropriate 

strategies and initiatives. 



Retail Management 

 

1. Explain the design, implementation, and assessment of retailing strategies based on 

consumer needs and market changes. 

2. Explain how factors of culture, economics, legal requirements, political activity, 

technology, the internet and the news media affect the operation of organizations in a global 

environment. 

3. Identify key roles within retail businesses. 

 

Foundation Course: Creativity and Innovation 

 

Gives insight on the ability to develop new ideas and to discover new ways of looking at 

problems and opportunities. It also teaches the ability to apply creative solutions to those 

problems and opportunities in order to enhance people’s lives or to enrich society. 


